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	Non-verbal communication involves the use of non-spoken words. Some of the forms of non-verbal communication include:
· Gesture- this involves the use of deliberate movement of body parts in a way to pass on information. Common types of gesture that can be used in a t-shirt business include waving of hands, using the fingers to indicate numbers and pointing at the best products in the stall or the market.
· Use of facial expression- this comprises of the highest use of the non-verbal communication. There is also information that a person can pass on using their face. In a t-shirt business, a person must attract many customers as possible. The business owner must be jovial and use happy faces in the place of work. Using a serious face can push way customers or even pass a wrong information.
· Paralinguistic- this involves the use of vocal communication to pass on information. Such examples of paralinguistic include tone, pitch and intonation. Using a strong intonation is aimed at convincing the customers. The listeners of the message must listen to the information being passed depending on the information passed on. For s t-shirt business it is always important to use the appropriate tone and pitch to avoid scaring away the customers and at the same time attracting more.
· Body Language- the posture used by a person gives more information about what the person is saying. As a business owner, it is always important to use the posture that is aimed at allowing opening up to more customers.
· [bookmark: _GoBack]The eye gaze- the eye is a key tool in communication. Staring, glaring or gazing are great example of eye norm verbal communication. The t-shirt business should use an attractive eye gaze. The owner can also use the gaze to scare aware customers (In Rocci, 2016).
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